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Grading




HCW Distributions

TWB Distribution v B2
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YG Calculation AW

YG = 2.5 + (2.5 x adjusted fat thickness) + (0.2 x %KPH) + (0.0038 x HCW) — (0.32 x
ribeye area)




Customer

Grade / G Program

Prime
Choice
Select
G157
G160
G64
G154

Customers

Albertson’s & White Tablecloth

Albertson’s and Rosauers

Carniceria and Further Processing

Sam’s
Foodservice
Foodservice

Sam’s




Marbling Distributions
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USDA Grade v G Program <O

Grade/G Min Marb | Breed WA
Pr g Degrees of

Prime 700 (Slab00)
Choice 400 (SmO00)
Select 300 (S100)

ABUNDANT
MODERATELY
ABUNDANT

SLIGHTLY
ABUNDANT

SELECT
Modesatedy Sof

G157 700 (Slab00)
G160 600 (Md00)
G64 600 (Md00)
G154 450 (Sm50)

IRACES STANDARD |

PRACTICALLY |
DEVOID Soft i), | CUTTER
* Assumes that firmness of lean 1s comparably developed with the degree of marbling and that the carcass
1s not a “dark cutter.”
** Matunty increases from left 1o nght (A through E)

*** The A matursty portion of the Figure 1s the only portion applicable to bullock carcasses

Figure 1. - Relationship Between Marbling, Matunty, and Carcass Quality Grade*




Grading over Time

USA Choice %, USA Prime % and USA Select % by Year
@ USA Choice % @ USA Prime % @ USA Select %
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TW vs US over Time

% TW Prime, % TW Ch, USA Choice % and USA Prime % by Week
®% TW Prime @% TW Ch @USA Choice % @USA Prime %
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Cutouts over time

Average of Prime, Average of Branded, Average of Choice and Average of Select by Year and Quarter

@ Average of Prime @ Average of Branded @ Average of Choice @ Average of Select
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Consumption to Price

Average of Beef Expenditure, Average of Beef Price and Average of Beef Consumption by Year Y B2

® Average of Beef Expenditure @ Average of Beef Price @ Average of Beef Consumption
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Consumer Demand

(2 Retail All Fresh Beef Demand Index. 2000 CPIl Base

Deta source: LMIC. Analysis by S5teinerConsulting
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Questions
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